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Active Listening

Adobe Photoshop
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Leadership and Teamyork
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AdaptabilitS

Compwter Dkills

Leadership

P R O F I L E

I am a detailWoriented and cwstomerWxocwsed Accownt fanager yith e-perience in 
propertS conswlting. ,ith a strong backgrownd in salesX managementX and designX 
I have developed e-cellent interpersonal commwnication and problemWsolving 
skills. As an Accownt fanager at TUqqX I have honed mS leadership skills and 
demonstrated a commitment to delivering e-ceptional service to clients. I am 
cwrrentlS pwrswing a career as a Night ConciergeX yhere I aim to gain more 
e-perience in operationsX and propertS management. fS longWterm goal is to 
transition into commercial propertS managementX wtilising mS e-perience and 
ac9wired skills to exxectivelS oversee and optimise the valwe ox real estate assets. I 
am eager to continwe mS proxessional groyth and activelS seek opportwnities xor 
xwrther training and development in propertS management.

E M P L O Y M E N T  H I S T O R Y

Account Manager, TUXX
Awg 201— • Present

z  fanage and nwrtwre relationships yith keS clientsX enswring their satisxaction 
and addressing anS concerns or isswes that arise. 

z  Provide e-ceptional cwstomer service and swpportX serving as the main point 
ox contact xor clients. 

z  Utilije strong problemWsolving and analStical skills to identixS and address 
client needs and challenges. 

z  Collaborate yith internal teams to develop and implement strategies to drive 
client swccess and achieve bwsiness obJectives. 

z  fonitor and analSje client perxormance and data to identixS opportwnities xor 
groyth and improvement. 

Property Consultant, Foxtons
Fan 201— • Awg 201—

z  Assisted clients yith propertS sales and rentalsX providing e-pert advice and 
gwidance throwghowt the process. 

z  Condwcted propertS vieyingsX negotiationsX and contract signingsX enswring 
a smooth and positive e-perience xor clients. 

z  Utilijed strong interpersonal and commwnication skills to bwild relationships 
yith clients and wnderstand their needs and prexerences. 

z  Condwcted market research and analSsis to staS inxormed abowt indwstrS 
trends and propertS valwes. 

z  Collaborated yith team members to achieve sales targets and deliver 
e-ceptional cwstomer service. 

Team Leader, Ginger Promotions London

Dep 2017 • Dep 201—



AbilitS to ,ork Under 
Presswre
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Commwnication

Commwnication Dkills
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Cwstomer Dervice

Dales

fanagement

Mesign

Problem Dolving

,orking at Ginger Promotions yas a dSnamic and engaging e-perience that 
revolved arownd doorWtoWdoor direct sales. I yas responsible xor promoting and 
selling variows repwtable brands swch as Hello BreshX GowstoX 'irgin PwreX and more.

 fS role involved engaging potential cwstomersX exxectivelS commwnicating the 
wni9we beneVts ox each brandX and tailoring sales approaches to individwal 
prexerences. It demanded resilienceX perswasive commwnicationX and adaptabilitS 
to address dailS challenges and close swccessxwl sales.

In addition to direct salesX I took on a leadership roleX recrwiting and managing 
a team ox wp to 1— individwals. Gwiding this team involved providing trainingX 
motivating members to achieve sales targetsX and enswring theS yere e9wipped 
yith the necessarS skills to represent the brands exxectivelS. fanaging the 
team re9wired strong leadershipX commwnicationX and mentoring abilities. I 
provided ongoing swpportX xeedbackX and gwidance to xacilitate both personal 
and collective swccess yithin the team. This dwal role provided me yith 
invalwable e-perience in salesX cwstomer relationship managementX and leadershipX 
contribwting signiVcantlS to mS proxessional groyth.

Shop Assistant, REISS London

far 2017 • Dep 2017

,orking at REIDD as a shop assistant yas a reyarding e-perience immersed in 
the yorld ox highWend xashion retail. In this roleX I provided e-ceptional cwstomer 
serviceX assisting clients in Vnding the perxect attire and accessories to swit their 
stSle prexerences and occasions.

fS responsibilities inclwded maintaining the viswal merchandising standards 
to shoycase the latest collectionsX enswring the store maintained an inviting 
and aestheticallS pleasing environment xor cwstomers. I activelS engaged yith 
cwstomersX oxxering prodwct knoyledgeX stSling adviceX and assistance yith their 
pwrchases.

,orking at REIDD alloyed me to develop strong interpersonal and commwnication 
skillsX as I interacted yith a diverse clienteleX providing tailored recommendations 
and enswring a memorable shopping e-perience xor each cwstomer. 

AdditionallSX I gained insights into the xashion indwstrS and honed mS abilitS to 
adapt to the xastWpaced retail environment.

Brand Manager , Midnight Madness UK London

faS 2014 • Dep 2016

As the 3rand fanager at fidnight fadness UKX I had the privilege ox leading 
the brandDs promotion dwring the e-hilarating swmmer basketball towrnaments. 
fS role encompassed managing the brandDs digital presence across variows 
platxormsX xocwsing on enhancing engagement and e-citement swrrownding the 
towrnaments.

A keS aspect ox mS responsibilities involved overseeing the yebsiteX enswring it 
served as a central hwb xor towrnament inxormationX schedwlesX and wpdates. I 
cwrated engaging contentX streamlined wser navigationX and maintained a dSnamic 
online space reuective ox the energS and enthwsiasm ox the basketball events.

In additionX I orchestrated the brandDs social media strategSX craxting compelling 
content that resonated yith basketball enthwsiasts. Leveraging social platxormsX I 
xostered an interactive commwnitSX sharing towrnament highlightsX plaSer storiesX 
and behindWtheWscenes moments to captivate awdiences and drive engagement.

3eing deeplS immersed in the basketball cwltwre alloyed me to inxwse the brand 
yith awthenticitS and passionX connecting yith xans on a personal level. This 
e-perience not onlS shoycased mS e-pertise in digital brand management bwt also 



highlighted mS abilitS to amplixS e-citement and create memorable e-periences 
arownd the fidnight fadness UK basketball towrnaments.

E D U C A T I O N

BA (Hons) Graphic Design, University of Brighton
Dep 201E • Dep 2016

B, B, C = 3 x A Levels, Woodhouse College London

Dep 2012 • faS 2014

English Lit

faths

3iologS 


