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Strategy Outline
KEY POINTS

Listings
Reviews
Website
Social
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83% of searches for local businesses on a mobile
device result in a call or visit to the business within
24 hours. 
 
For the best visibility, it’s important to make sure
your listings are accurate across the web with the
correct business name, address and phone
number. I
 
 scanned Tape London to show you exactly how
you’re listed in these directories.

+ More

LISTINGS



REVIEWS



 88% of consumers trust online reviews as much as personal recommendations. It’s important to know what people are
saying about Tape London. 

 
Good reviews can help skyrocket your business, whereas bad reviews can severely damage it. I scanned the 3 major

review platforms, Google, Facebook and Yelp to see what people are saying about Tape London online.



What about the
website?

79% of consumers research a business
online before visiting in person or making
a purchase. 
 
Having a website that’s mobile responsive,
optimized for speed and beautifully
crafted for conversions is the stepping
stone for every business.
 
Using Google’s Page Speed Test, I ran an
audit on http://tapelondon.com/ to find
any issues that can affect the
performance of your marketing efforts.







Social Media
INSTAGRAM -
@TAPELONDON
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Social Media
INSTAGRAM -
@TAPELONDONSTUDIO
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Social Media
INSTAGRAM -
@TAPEMEMBERSCLUB
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Social Media
INSTAGRAM -
@THETAPEGIRLS
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HOW TO IMPROVE ENGAGEMENT ON
SOCIAL MEDIA IN 2020

Due to the updates that
Instagram/Facebook made in 2019,
engagement rates across the platform
decreased for many accounts.
 
If you're business does not understand
how to otimize their accounts for
maximum engagement, it becomes
harder to grow your brand.
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Case study Rilla
Party
 I worked with Rilla Party for a
short term to help increase
their engagement rate and
develop their
marketing strategy
 
This graph shows the increase
in followers gained on
Instagram.



BY AGE

Their Target Audience

13-17 18-24 25-34 35-44 45+
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BY GENDER

Male Female
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BY LIFESTYLE

Fashion NIghtlife Music
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INCREASE IN AUTHENTIC
ENGAGEMENT WITHOUT USE OF ADS -

UP FROM 0.1%*

7%
*Due to Instagram/Facebook new updates, authentic engagment will

decrease in 2020. This is because of the amount of brands now
pumping so much money on social ads.

*If ads were used, this could have increased a lot more



AFTER MAKING CHANGES TO THEIR MARKETING STRATEGY
WITH MY SUGGESTIONS, ENGAGMENT RATE ONLINE IMPROVED
AND SELLING OUT PARTIES DIDN'T BECOME A PROBLEM

 

INVEST MORE ON
SOCIAL ADS

ORGANISE
CAMPAIGNS BASED
ON EVENTS

BE SEEN ON OTHER
SOCIAL MEDIA
PLATFORMS



CHECK OUT MY OTHER WORK

WAIT THERE IS
MORE...

GOING DEEPER



Nike/Ball Out 

Projects and brands I've worked with: 
 
1.

Logo design
Event curation



Projects and brands I've worked with: 
 
2. Dope Content curation



Projects and brands I've worked with: 
 
3. Midnight Madness / Quai 54

Content strategy
Event curation
Media Manager
Managment of both the
in-house digital media
team and external
digital freelancers.
Website development

 



Projects and brands I've worked with: 
 
4. Rilla Party

Overseeing all
social media
platforms. Posting,
commenting,
updating and
engaging with the
online community
Content Curation
Flyer creation
Video content
Managing external
freelancers



Projects and brands I've worked with: 
 
5. Adidas / Birdnoise

DJing
Event curation
Communicate
and organise all
artwork for
campaign



Other brands I've helped: 
 
6. Android Homme
7. London Fashion Week / Labrum
8. The Roundhouse
9. Duo London
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EMAIL ADDRESS
shirechiko@gmail.com

PHONE NUMBER
(+44) 7480 642 511


